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1. INTRODUCTION

This paper is an introduction to the “Future IKEA Catalogue”,
enclosed here as an example of a design fiction produced from a
long standing industrial-academic collaboration. We introduce the
catalogue here by discussing some of our experiences using
design fiction" with companies and public sector bodies, giving
some background to the catalogue and the collaboration which
produced it. We have found design fiction to be a useful tool to
support collaboration with industrial partners in research projects
— it provides a way of thinking and talking about present day
concepts, and present day constraints, without being overly
concerned with contemporary challenges, or the requirements of
academic validation. In particular, there are two main aspects of
this we will discuss here, aspects that are visible in the enclosed
catalogue itself. The first is the potential of design fiction as a
sort of ‘boundary object’ in industry and academic collaboration,
and second the role of critique. After this introduction to the paper
we enclose the output of our collaboration in the form of the
catalogue itself.

2. Boundary objects and critique

The research centre where we work brings together ten or so
companies (including IKEA), along with three host academic
institutions, working together on different technology and
interaction related research projects. Research collaborations with
industry are something that can face many challenges for both
industrial and academic partners. First, there is the question of
different expectations over timelines and the sorts of problems
research should address. While it is not always the case, broadly
academic partners have a much longer focus, whereas industrial
partners need focus on much shorter timespans. The lifetime of a
company in the fortune 500 is less than fifteen years — one
perhaps should think how universities would behave if they only
survived for on average fifteen years. In turn, success for
industrial partners in a project is often seen through impact on
their own company. Careers within companies are made (and not)
on internal company impact. For academics — while impact is
important, it is mainly through publications and teaching.
Research collaborations can hit problems when the ‘output’ is
narrowly defined in terms of an academic paper, or what will fit
with an academic paper, in contrast to what will have an ‘impact’
within an organisation.

It is here that we have found design fiction ‘surprisingly useful’
[6]. Design fiction offers the possibility for a different genera of
communication, a possibility for collaboration that escapes the

limitations of a lengthy academic paper or specific technical
prototypes. The fiction acts as a sort of “boundary object” —
between academics and practitioners, meaning different things to
different groups. As Star and Greisemer put it, boundary objects
are: “objects which are both plastic enough to adapt to local needs
and constraints of the several parties employing them, yet robust
enough to maintain a common identity across sites.” [7].

From an academic viewpoint design fictions that can be seen as a
way of experimenting with ideas and issues. Fictions are perhaps
not as heavyweight as an academic publication, without the
requirements of citation, verification and the like. This allows for
more speculative and potentially innovative thinking. Design
fictions can thus be used to illustrate and provoke ideas that are in
development, particularly where design is part of the ideas in
development. For industrial participants, design fiction is in turn a
venue where ideas can be experimented with and implications
discussed, without being seen necessarily as a comment on current
products or practices. Their ambiguity means that participants can
speculate without worrying about negative implications being
drawn for the present. Figure one is a demonstration of this from
the catalogue. On one side it talks to the way in which IKEA has
always moved ‘labour’ (such as construction and transpiration) to
the purchaser, allowing it to sell products for much cheaper. Yet,
on the other side, it also talks to an interest in ‘labour’, maker
culture and DIY. How would IKEA interact with those who want
to ‘hack’ and build variations on the NYFIKEN bookshelf? What

NYFIKEN
bookshelf
Composite material, extruded
and printed to your CAD.
IKEA TILLSAMMANS Compatible.
Dark Grey. 367.908.07
CoMB

899:-
399:-
199:-

Levels of Service:

III Ikea will print on your premise, assemble,
decompose and replace the shelf.

II DIY plans and 3D CAD provided for you to
build to suit.

I DIY base materials with 2D CAD using your
own saw, hammer, screwdriver(s), drill,
fasteners, etc.

Figure 1: Bookshelf “levels of service” — something
between industrial and academic concerns



if personal fabrication is more widespread, would IKEA simply
sell plans and 3D cad models?

A second interesting issue about working together on design
fictions is how a design fiction can act as a piece of critique. The
relationship between design fiction and the (perhaps better known
in HCI) critical design illustrates this issue. It is not that design
fiction is without critique, and critical design is all about critique —
nor is it that organizations (commercial and public) are unable to
deal with critique as part of projects they work on. Rather what
matters is the form that critique takes, and how it can contribute to
a collaboration, rather than seeming as an “academic privileging”
that steps outside a specific situation [4].

While it is a broad and perhaps even contested term, critical
design has at its heart the subversion of status quo through the
deployment of irony and satire. In the work by Dunne & Raby [3]
that coined the term, there is an attempt to subvert design’s focus
on “the product” — the ways in which design usually takes for
granted its relationship with commerce, (over)-production,
consumption and the like. As Pierce et al put it, critical design is
an attempt to “question[s] the role of design in shaping our
everyday reality.” [5] Yet, as Pierce et al also point out, there is
increasing diversity in what is described as or subverts “critical
design” (Dunne & Raby themselves have moved more on to use
the term ‘speculative design’). Critique is still central to the
enterprise - in Bardzell & Bardzell's [1] use of the term, there is an
even more explicit connection with humanistic critical theory, and
cultural studies.

In contrast, design fiction is less clearly a critical enterprise. It has
a lineage is perhaps less in design (or even critical theory), but
rather in science fiction. As Bruce Sterling describes it, design
fiction is “when science fiction thinking opens itself to design
thinking” [8]. If good science fiction tells us not about the future
but about the present, then design fiction itself also reveals our
fears and problems in current time. Bleecker’s design fiction work
includes ‘catalogues’ of concepts that are simultaneously
uncomfortable, but at times also reassuring — concepts that paint a
story of a particular future, playing on our hopes and fears of the
present [2]. Critique is sublimated within other engagements,
humour; spectacle; aspiration; technological desire. This is not to
say that design fiction is without critique — as with science fiction
much of the work is clearly critical in intent. Yet it can go further
- design fictions can be possible but interesting, unusual but also
upsetting. Design fiction without critique is neutered — falling into
corporate publicity. Yet design fiction perhaps has more diverse
goals than critical design.

When working on design fiction with large, privately funded
companies and large, publically funded government organisations,
one question that we encountered is how critical do you want to
be? Or more specifically, what is the useful role of critique in
such collaborations: of technology, of futures, of contradictions in
the present, or — indeed — of the role of the company that is
participating in the project? In rethinking technology, it is hard to
avoid being critical to some extent. Thinking about different
futures involve looking for contradictions in current systems or
practices, or trends that may be benign or merely frustrating (such
as incompatibilities), but with benign potential. Yet being critical
might cause all sorts of problems in collaborations and even in
interaction. The first can come in working with those who might
be uncomfortable, or hostile, to this sort of critical thinking. An
inescapable part of corporate culture in nearly every organisation
is to avoid direct explicit public critique of that organisation itself.
This can conflict with a more critical intent.

Perhaps, more insidiously, there is also the question of how we
might end up (in advance) censoring our work so as to avoid a
perceived conflict. As we respond to ideas, and concepts the work
might simply never be guided in a critical direction, simply
replicating the worldviews of participants. Or there are times
when a direct critique might simply fail to gain purchase. One of
the very points of working with large non-academic organisations
is that they have power and influence. That power can come
through explicit legislation and policy (when working through
public sector bodies) or through an influence on what is made and
sold, or even just on the transmission of ideas that takes place in
forums outside academia. Collaborations offer the possibility of a
positive influence — but at some level this is reliant on
communication and personal relationships. Critique — if it takes
the wrong form, if it is clumsy or too brazen — can seem indulgent
or simply irrelevant. We might say that a specific comment or
investigation about an issue might lead to engagement and
reflection, whereas a broader critique could be summarily
rejected. Perhaps academic work should have little concern for
these issues. But research in conjunction with industry has the
potential to have a positive influence through and with different
organizations and public bodies. An important purpose of
industrial collaboration is to rejuvenate academic work by
patching it together with industrial concerns, and to rejuvenate
industrial work with new ideas and arguments.

One way we have sought to deal with this is by the use of
equivocality in our designs. Equivocality in design fiction
involves ideas that incorporate concepts that make the reader
uncomfortable. There is the aim of visualizing ideas that have
multiple meanings, that are presented in a straightforward way but
that leave room for different readings. Working with equivocality
lets us explore subversions that rather than acting as leaden
criticism, are more playful and open to different engagements.
This is a little like the use of homophonic puns in mandarin as a
way of subverting Internet censorship.

3. The catalogue

Moving onto our specific output - the catalogue enclosed here was
produced as a group effort bringing together collaborators from
public sector bodies, academic institutes, and major organisations
- including Stockholm City, IKEA and Ericsson. We worked
together over different concepts trying to establish possible
futures that highlighted the sorts of tensions that we though were
interesting to investigate, as well as productive in terms of
design.

Throughout the catalogue we attempted to mix the sort of
wholesome scenes that one encountered in a contemporary
catalogue, with possible subversions. So, on the first page we see
a typical gendered family scene - father away, while mother plays
with child. Yet the scene entails two subversions: the sofa is
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Shampoo & Conditioner

Eco friendly, self-replenishing from bio-gener-
ating base starter compounds. Never run out,
ever. Lifetime subscription only.

1 LIV Shampoo. 800.456.20

NEW ITEM LIV Conditioner. 800.456.21

he LIV shampoo and conditioner grow
[ ] [ ]

themselves saving ordering and hassles of
running short. Re-grows and replenishes

naturally, organically through safe, secure

biosynthesis and genetic regeneration. = Lifetime only.

Figure 2: How do we feel about IKEA selling living
organisms? What about a pricing model work where we need
to pay 9.99 per month for a lifetime subscription only?



watching what unfolds, collecting memories, and the father is
wearing a VR headset. This makes the scene perhaps a little bit
more shocking, the father is not merely attending to a different
activity, but they are in a different space — their vision glanced by
a memory recording sofa. Similarly, on pages 5 and 6, we see one
ongoing concern of IKEA play out in an unusual way. Here, we
have a storage cabinet, but one that mixes digital
recommendations, delivered by drones. What we see is a play
between a concern for storage in a digital world, with the rather
intrusive “analysis [of daily activities] for an accurate subscription
offer”.

At first glance, the catalogue then offers a rather cozy futuristic
vision, but if one looks at the copy instead one can read a more
equivocal vision: IKEA as not only the provider of the home, but
as a data collection entity. How would we feel about IKEA
replacing Google as the repository of our memories?

4. Conclusion

We only are at the beginning of experimenting with design fiction
and the role it can play in these collaborations. The enclosed
catalogue helped us start to explore new ways of collaborating
with industry, but has also been adopted for use in teaching by our
colleagues, as well as encouraging our industrial partners to pick
up the ideas and run their own design fiction events. Clearly, it
conveys research in different ways and lets us reach out. In the
enclosed catalogue you can see examples of the equivocality,
critique, and boundary objects in particular designs. Yet more
broadly, the opportunity here comes from the possibilities of
working with a new form for academic research — not just as a
new way of communicating research outcomes, but as a new
forum for communication and collaboration with a variety of
partners.
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sofa

Essential Life Stream interoperable sofa for the
well-being of you and your family for now and for-
ever. No shared ownership of activity streams with
single domicile subscriptions. Configurable color and
pattern schemes by Olafur Elliason™ change in real-
time to suit your temperament with Philips Medical
Inductive Mood Sense-Storage (Subscription fees
apply.) Compatible with most modern charging
systems. White. 000.000.01

The more you capture your
experiences, the more wealth
you create from your data
analytics. When and where you
sit, what and how you cook
for dinner, your sleep patterns
and movements in bed, the
patterns of foot-falls on area
rugs and carpets, when and
how.you open doors, how
andof what sort of bathroom
behaviors — all of these can
be captured, analyzed, shared
and sold..IKEA-isthe #1 source
lly designed, well-
SN cor 1] 3 R. assembled
ri Birnbau 2 essentials for your home-that—
ISDAta Weogy Kigh: give you no;ﬁ“w over your
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LIV

MoSS® carpet

Semi-organic “moss”-like carpet that
grows slowly over your existing flooring
while also producing environmenta
cleansing and scrubbing characteristics.
LIV is the natural way to enhance the air
in your home by creating a biosynthetic
effervescent plume of aromatherapeutic
compounds making your habitat
sustainable, healthful, comfortable
underfoot and absorbent.

m.QO.ul\mn_ Bm_”m_.
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NEW ITEM

The LIV shampoo and conditioner grow
themselves saving ordering and hassles of
running short. Re-grows and replenishes
naturally, organically through safe, secure
biosynthesis and genetic regeneration.

LIV

Shampoo & Conditioner

Eco friendly, self-replenishing from bio-gener-
ating base starter compounds. Never run out,
ever. Lifetime subscription only.

LIV Shampoo. 800.456.20

LIV Conditioner. 800.456.21

D.QOT*\ month

* Lifetime only.
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Products for a better
environment. Products that
are natural, environmentally
sensible, beautiful and fit for
your lifestyle.

LIV
MoSS® carpet

G.Q@"l\mn_ _dm_m_.
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NYFIKEN

bookshelf

Composite material, extruded
and printed to your CAD.

IKEA TILLSAMMANS Compatible.
Dark Grey. 367.908.07

COMBINE NYFIKEN
bookshelf with:
u |
|
" L= ]G
|
NYFIKEN
subscription lifestyle
| - Subscribe to NYFIKEN to have Google
] Trending Items, News, Book Excerpts,
Movies, Restaurant Reservations delivered
\ to your bookshelf. NYFIKEN will make sure
‘Levels of Service: that you are always up to date and have
y - ~ III Ikea will print on your premise, assemble, items that reflect your* lifestyle** interests,
fl T ~ decompose and replace the shelf. habits, ambitions and futureSelf™. Analog
3 - IIDIY plans and 3D CAD provided for you to and material items will be delivered by
¥ build to suit. IKEA's trusted service personnel.***
< e I DIY base materials with 2D CAD using your
own saw, hammer, screwdriver(s), di
fasteners, etc. H Nm ]
4 |
During the months - | |
of January to March :

NYFIKEN IS FEATURING ” ol
the third book of the \30:5

2nd Harry Potter Saga.

* Subscription requires that you are a member
of TILLSAMMANS. Please read more on page X.

** Your daily activities, purchases
for an accurate subscription offer.

be analysed

*** Human delivery standard. Drone delivery extra
charges may apply.
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SOMNRIK

bed

Let your sleeping preferences, mattress
density, pillow fluff-factor, self-comforting
comforter temperature profiles follow you
whenever you go to any of our network of
hotelier affiliates.

Preferences and biometrics are all safely
stored in the IKEA TILLSAMMANS Cloud.

249:-

/year/household
] @

SHANGRI-LA  Hilton

ESORTS HOTELS & RESORTS.

RUMLA

mattress

SOMNRIK-compatible Smart Mattress that adjusts
moisture vapor, temperature, self-comforting,
pliability, thickness and density based on your
preferences, ambient temperature, futureSelf™
calendar and intimate body biometrics.

Soft. 333.986.13

2999:-/year
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Also check out our other
smart sheets FUMLA and
TUMLA. with experiental
qualaties such has hugging
or poking. For extra features
please check out new
releases on the Smart Sheet
app.

» www.ikea.com
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AVKOPPLAD
Canopy

Bed Canopy for
wellbeing. Cotton
and polycarbonate.
White 670.893.27

899:-

The low network/no screen activity canopy AVKOPPLAD is a
natural sleep g faster sleep sooner, as well as
onger, deeper sleep. Spend more time sleeping with loved ones
n the same room. The canopy m zes non-essential networks
within a radius of 3 meters. Generates pulsed Schumann
electromagnetic fields at both 1.2 and 2.4 Hz producing
therapeutic effects for longer, more lasting and palliative sleep.
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Kitchen

Food
Storage

KLIPPA
Gardening GhomeDrone

239:-

Gardening GnomeDrone
39:-*/month
Home garden monitoring/harvesting/
tending/watering drone keeps your
garden alive, active and ebullient. Full
sharing capab s are free with your
active IKEA TILLSAMMANS account.
White. 312.234.76

* License
be unav
agencies to see if you live in a drone-free zone.

New KRAFTSKIVA kitchen
module* 29:-/h/guest
Host more guests than you
can. Dinner party containment
structure, max 8 people per
module. Wide range of global
cuisine included (local cultural
license fees may apply).

Combine with:
DELNING
Self-subscribing food

storage & pantry
99:-/month/family member
De-clutter your home by placing
all fresh, perishable, frozen and
diffusion foodstuffs in a central,
safe, encrypted, biometric
security storage unit. Compatible
with IKEA Foods, Wholefoods,
Tesco and Amazon. 712.234.76

* Connects to any IKEA Garden Home with
compatible Facade, Patio, Roof Deck or
Promenade.

FOLKLIG
kitchen activity/
preparation counter

: 1295:-

o

New service FOLKLIG

kitchen activity/preparation counter 1295:-
Active Clever Agent provides precise, friendly, sensible
instructions for measurements, volumes, directions and
vely anecdotes helping you prepare a wide range of
recipes from around the world.*

457.321.01

* Comes with complete library of Scandinavian specialties and sauces.

FOLKLIG

kitchen service contract 36:-/month

Powerful privacy controls and personal diet
recommendations based on your IKEA Tillsammans
profile analytics. 647.123.45
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TILLSAMMANS H N

Your data makes (2.)
all the difference! What is

i ?
You've heard Ari Birnbaum saying, “Your data is your life”. IKEA Tillsammans?
IKEA Tillsammans now provides a way for you to ‘share your e e
life data’ to help advance the world. With contributions of your technical and political fields. We are
life data analytics (or portion thereof) you will be providing a working on plan for our long term
wealth of insights, personal perspectives, thoughts, images,

Read up on our work at

experiences and opinions in a partially-completely anonymized W www.IKEATillsammans.org
fashion. Your data* informs political decisions, creates laws,
builds attention for social, economic and interpersonal issues.

Complete analytic visibility to see how your data is being used,
what actions it informs, what lives it saves where, who imitates
who, whose lifestream is authentic and whose lifestream is a
reflection of their sense of inadequacy or regret, what issues
your data creates and/or enforces. Join the world, even more
than before. Contributions are often tax-deductible in most
regions proportionate to your level of openness and unprivacy.

A Systems B.V. 2015
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JULIAN BLEECKER BARRY BROWN
NEAR FUTURE LABORATORY MOBILE LIFE
SAN FRANCISCO STOCKHOLM

Enjoy the comfort
of your home..

Q00

NEW SOMNRIK

smart bed

Let your sleeping preference
follow you on your trips!
»See p. 8

249:-

/year/household
=

SHANGRI-LA Hilton

HOTELS and RESORTS
HOTELS & RESORTS

Designed by:

BORIS DESIGN STUDIO SVERIGE
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